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Methods Used  
 
 

Abstract. Globalisation in education sector,  intense competition between universities in Lat-
via, increase in requirements of applied teaching from private companies, growing exactingness 
from students – it all makes base to improve University curricula using di!erent active teaching 
techniques for be"er knowledge capture. In the case study of University of Latvia tourism study 
programme authors included practice of active teaching method application used to improve 
student understanding and competences including research, surveys, observations, shadowing, 
monitoring and register of the tourist tracks, expert interviews and industry seminars, discus-
sions and interviews  with industry stakeholders, #eld trips, di!erent tourism sector enterprise 
and organisation visits inspections, colloquiums, research result presentations in seminars and 
conferences, knowledge enhancing for sustainability, best practices and systems used by other 
countries. Many of active learning methods are as additional activities for students not included 
in the compulsory part of studies, therefore it is needed to establish an additional separate entity 
for tourism and sustainability activities for applied teaching and research at university – Tourism 
and Sustainability Research Laboratory. Separate research entity gives possibility to involve inter-
ested students from di!erent study programmes and cooperation with other faculties.  

Keywords: tourism, tourism education, sustainability, quantitative research methods, qualitative 
research methods

1. Introduction

Over the decades, tourism has experienced continued growth and deepening di-
versi#cation to become one of the fastest growing economic sectors in the world. 
An ever-increasing number of destinations worldwide have opened up to, and in-
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vested in tourism, turning it into a key driver of socio-economic progress through 
the creation of jobs and enterprises, export revenues, and infrastructure develop-
ment. One in 11 jobs worldwide is directly and indirectly generated by the tour-
ism industry, one job in tourism generates 1.5 jobs elsewhere [UNWTO 2015].

Tourism involves a wide range of di�erent activities, types of establishments, 
employment contracts and working arrangements. It provides working people 
with income and working experience and therefore contributes to their social 
inclusion and personal development. Tourism is a people’s sector in all its aspects 
and dimensions [UNWTO & ILO 2014]. 

!e tourism trends of the 21st century show that a  new tourism demand 
needs changes in the working methods and new working methods need changes 
in the education and training programs.

2. Needs for new approaches  
to the tourism education:  

from passive to active learning

Recently created international tourism educator, community, non-governmental 
organization and industry actor network Tourism Education Futures Initiative 
(TEFI) indicates that during the last years, it has become increasingly obvious 
that tourism education needs serious rethinking. Surging growth in tourism arriv-
als and receipts, going strong since the middle of the twentieth century, spurred 
a  proliferation of tourism programs in higher education to meet the demands 
of the burgeoning industry. As more complex understandings about tourism be-
gan to emerge, however, it became clear that equating the industrialization and 
growth of tourism with social and economic progress was far too simplistic – 
indeed, increases in visitation and receipts do not always reap positive bene"ts. 
Simultaneously, rapid socio-cultural and economic changes are afoot, which are 
rendering the future increasingly uncertain. !e jobs of today are markedly di�er-
ent from those of yesterday, and it seems certain that those of tomorrow will be 
di�erent still. Students entering the tourism sector, with its high levels of volatil-
ity and rapid globalization, are going to need di�erent skills and understandings 
in order to achieve meaningful and successful professional lives. 

During the twentieth century, tourism education was largely focused on de-
veloping business acumen and service skills, with li#le consideration being given 
to the ethical and moral foundations students would need to navigate the profes-
sional world and become socially and environmentally responsible leaders there.

!is values-based approach to tourism education strives to broaden and 
deepen tourism education – to evolve beyond the narrow, instrumental, short-
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term focus of days past, to incorporate humanist values, and impart the skills and 
knowledge necessary for making mindful decisions. TEFI engages students, in-
dustry, and communities in life-shaping learning experiences and re�ection that 
contributes to the moral development of tourism practitioners.

TEFI’s values are based on �ve overlapping dimensions:
– stewardship: exercising an ethic of care by upholding principles associated 

with sustainability, responsibility, and service to the community,
– knowledge: developing critical thinking, innovation, creativity, and net-

working, and appreciating di�erent sources and types of knowledge about tour-
ism,

– professionalism: aspiring to the highest standards of professional practice 
underpinned by leadership, practicality, services, relevance, timeliness, re�exiv-
ity, teamwork, and partnerships,

– ethics: engaging in good action and decision-making, underpinned by 
honesty, fairness, transparency, and authentic dialogue,

– mutual respect: embracing a  humanistic approach to tourism, including 
a respect for diversity, inclusion, equity, humility, and collaboration [Dredge & 
Scho�, Daniele, Caton, Edelheim & Munar 2015].

Educational experts Martin and Woodside asks, what are useful learning 
methods to for tourism and hospitality professionals to experience about new 
theories and practices in their �elds. �e answer is that a  good cognitive-only 
teaching method for managers does not exist. �e ine�ectiveness of telling-ped-
agogical learning is not a new discovery. Cognitive learning just does not work 
for adults. Adults’ life experiences are the foundation and motivation for ongoing 
learning. Tough (1982) conservatively estimates 80% of learning is accomplished 
through self-help, or among groups of peers. Since only 20% of adult learning 
is a cognitive process delivered pedagogically, a di�erent education paradigm is 
needed [Martin & Woodside 2009].

Educational researchers [Knowles, Holton & Swanson 2013; Revans 2011; 
Cambourne 1993] have called for learning that transcends traditional passive 
forms and transitions to more active and authentic styles. Passive form of learn-
ing refers to a basic level of learning where information is re�exively transferred 
from teachers to learners, requires only nominal participation from learners, and 
emphasizes the conceptual understanding of facts and theories.

Sue S. Wing�eld and Gregory S. Black [2005] characterise the passive form 
of learning with the following expressions: Lecture style; Minimal student in-
put through discussion or experiential exercises; Emphasizes conceptual knowl-
edge by focusing on facts and theory. Norbert Michel, John J. Cater and Otmar 
Varela [2009] characterise this form of learning as follows: Traditional lecture 
approach; Provides teachers a convenient and expeditious means of instruction; 
Introduction of basic principles to a large number of students.
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Active learning di�ers from passive in that it requires students to participate 
in their own learning. One type of active learning is situated learning in which 
information and skills are taught in a se�ing that re�ects their value in real life 
[Collins 1988]. Jan Herrington and Ron Oliver [2000] characterise the situated 
learning as follows: Greater levels of student involvement and participation in 
learning activities; Teach theories and concepts in a way that shows real-world 
application, Allan Collins [1988]: Learning theory in an environment that re-
�ects how that theory is useful in a real-world situation.

�e other form of active learning – authentic learning involves “learning that 
focuses on educational activities related to real-world problems and issues” and 
“also creates environments that involve learning in contexts that are as genuine 
as possible, providing learners with multiple perspectives, making students more 
responsible for their learning” [Deale 2007].

3. Up-to-date learning method  
use in tourism education processes  

�e modern methods present the following characteristics – they develop the 
pupils’ and the students’ personality representing the formative side of the edu-
cation; they are focused on the students’ learning activity; they are focused on 
action, on learning by discovering; are �exible, encourage the students to learn 
through by cooperation and have the capacity for self-evaluation, the evaluation 
is a formative one; they stimulate the intrinsic motivation; the relationship teach-
er-student is a democratic one based on respect and collaboration [Sirbu, Tonea, 
Iancu, Pet & Popa 2015].

Without naming all the possible teaching methods, it is possible to give the 
very pointed citation of Confucius for active teaching methods: ”I hear and I for-
get. I see and I believe. I do and I understand”. �is do approach is what we try 
to use in study programmes. �e list of modern teaching methods under the do-
ing or participating section is long, sometimes comprising even 150 methods, 
including – discussions, problem solving, cooperative group work, project tasks, 
case studies, !eld trips, inspection tours, role plays, research applied, surveys, 
observations, shadowing, expert interviews, industry seminars, colloquiums, all 
that can be applied for knowledge enhancing for sustainability [ Jacobsen, Du-
puis & Kauchak 2009; Yakovleva & Yakovlev 2014].

�e heterogeneous nature of tourism industry has in�uence on tourism edu-
cation thus creating additional need for tourism education institutions to cooper-
ate with di�erent stakeholders and thus requiring application of wide range of ac-
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tivities using di�erent knowledge applied teaching methods. Tourism education 
institution cooperation with tourism industry public sector organisations give 
possibility for students to apply in lectures gained research and planning skills. 
At the same time cooperation with tourism industry private companies give pos-
sibility for the enhancement of the students’ particular marketing and manage-
ment practice understanding. Cooperation with other academic sector institu-
tions simpli�es the participation in common projects in order to a�ract local and 
international guest lecturers.

University of Latvia Tourism and hotel management undergraduate study 
programme has been going through the stages of development since 1994. De-
mands of the students who seek for competitive advantage in their work and de-
mands of the industry force to apply di�erent modern teaching methods or even 
look for possibility to reorganise the whole programme. In the case study of Uni-
versity of Latvia tourism study programme authors included practice of research 
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Figure 1. !e Architecture of Tourism and innovations management programme  
at University of Latvia 

Source: own elaboration.
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methods application used to improve student understanding and competences. 
(Fig. 1).

University of Latvia in the tourism education o�ers the possibility to ap-
ply extensively di�erent quantitative and qualitative research methods. Survey 
conduction is practice that is carried out in di�erent study courses for all that 
mainly in marketing course. Students are involved in research plan development, 
questionnaire development, data collection, data input as well as data analyses. 
Surveys of local inhabitants to study their a�itudes towards international tour-
ists analysing local inhabitant a�itudes as part of the destination management 
as well as destination sustainability aspect can be mentioned as the appropriate 
examples. �is type of research activity can be carried out both for local students 
as well as for international exchange students.

Another example of utilisation of survey is questionnaires of international 
tourists conducted in Latvia or in priority target markets. By surveys abroad the 
students, in addition to quantitative research application skills, gain the cross-
cultural interaction experience (Photo 1). 

Photo 1. University of Latvia student !eld trip (Germany, Liechtenstein, 2015) 

As example for qualitative research method application can be mentioned 
observations conducted by students, for instance cruise tourist shadowing, mon-
itoring and register the tourist tracks from Riga port area to the downtown. Shad-
owing enables to observe international tourist behaviour, make notice of their 
time spent in the city, analyse the most visited places, look for the goods and 
services used during these few hours out of cruise ship; and gather data on shad-
owed tourism spending (Photo 2).

Based on the shadowing research in the cruise report, students and teachers 
developed suggestions for be�er infrastructure and information sign usage.

Scienti!c base for qualitative and quantities research method combination 
can give additional understanding, still observations and shadowing are under-
estimated methods [Perlow 1998; 1999; Bonazzi 1998; McDonald 2005]. Ob-
servation and shadowing combination with in-depth interviews and surveys give 
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a wider perspective in problem analysis [Polite, McClure & Rollie 1997; Bonazzi 
1998; Perlow 1998; 1999]. 

Additionally to the University lecturers, students have possibility to hear 
lecturers from other international tourism education institutions and industry 
seminars. Good practice for high quality expert a�raction is applications for �-
nancial support from several tourism education institutions of Latvia and this 
way competition is transformed into cooperation. Students from di�erent Uni-
versities have possibility for cooperative learning during these guest lectures and 
seminars.

�e industry process understanding is boosted by expert interviews and in-
dustry seminars, discussions. Di�erent tourism sector enterprise and organisa-
tion visits inspections, colloquiums, research result presentations in seminars 
and conferences, knowledge enhancing for sustainability, best practices and sys-
tems used by other countries are used in tourism subjects. 

Mentioned practices enhance skills trained: research planning, research man-
agement, data collection and analysis, presentation, team building, cooperation, 
communication with di�erent people, cultural interaction, orientation in un-
known environment, international event organisation.

All the wide range of applied active teaching methods creates need for sepa-
rate frame – institution to have it as umbrella for all the activities conducted at the 
same time being a new online platform for further research development. In case 
of the University of Latvia this umbrella institution was the Tourism and Sustain-
ability Research Laboratory for student and teacher cooperative learning-applied 
teaching approach. Separate research entity gives possibility to involve interested 
students from di�erent study programmes and other faculties.

Photo 2. University of Latvia student shadowing and interviewing of cruise passengers 
(Riga, 2014)
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�e Tourism and Sustainability Research Laboratory (Fig. 2) was established in 
2014 at the Scienti�c Institute of Economics and Management by the Faculty of 
Economics and Management.

�e vision of the Laboratory: an important tourism and sustainability re-
search centre in Latvia and the Baltic Sea region with international involvement 
and visibility.

Figure 2. Tourism and Sustainability Research Laboratory Logo 

Source: own elaboration.

�e mission of the Laboratory:
– do scienti�cally valid and economically signi�cant research in the �eld of 

tourism and sustainability,
– improve the research skills of students of the Faculty of Economics and 

Management, enable the students to improve their knowledge in the �eld of tour-
ism and sustainability,

– create an interdisciplinary research platform for the academic sta!,
– provide Latvian and Baltic based tourism organisations and organisations 

of other economic �elds and enterprises with scienti�cally valid research that 
provides innovative solutions for current issues,

– provide contribution for the international scienti�c environment.
�e objectives of the Laboratory:
– do scienti�c and applied research for solving tourism and sustainability 

related problems,
– collaborate with interested parties in doing research in the �eld of tourism 

and sustainability,
– involve students and academic sta! in the research process using an inter-

disciplinary and systematically approach,
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– organise events (lectures, seminars, conferences) for improving the knowl-
edge and research skills of students and tourism professionals,

– organise events for improving the knowledge and research skills of stu-
dents and the workers of the economic sector in the �eld of sustainability,

– monitor the current events in the �eld of tourism and other economic sec-
tors and international research. Present the results to the interested parties,

– participate in informing the society and other interested parties about the 
current research events and results,

– actively share research results in the international scienti�c environment 
(participation in conferences, scienti�c publications).

More than 70 students of the Faculty of Economics and Management have 
already been involved in several research projects: “Consumer Behaviour of For-
eign Tourists in Riga – 2014,” “Cruise Tourism Study in Riga” and “Latvia as 
Tourism Destination Brand Awareness and Equity in Germany as High Priority 
Target Market.” Students were involved in conducting respondent’s interviews, 
shadowing and data pre-treatment. 

5. Conclusion

A wide range of active teaching methods and research skill enchasing tools are 
used for the study programmes of the University of Latvia, still many of these 
activities are additional activities for the students. !erefore it is necessary to es-
tablish an additional structure for tourism and sustainability research at univer-
sity. !e Tourism and Sustainability Research Laboratory was established at the 
Scienti�c Institute of Economics and Management by the Faculty of Economics 
and Management of University of Latvia. !e vision of the Laboratory: an im-
portant tourism and sustainability research centre in Latvia and the Baltic region 
with international involvement and visibility that will allow go further in applied 
teaching method pu"ing in practice.
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na studiach pierwszego stopnia  

 

Streszczenie. Globalizacja w sektorze oświaty, intensywna konkurencja pomiędzy łotewskimi 
uczelniami wyższymi, wzrost oczekiwań co do praktyczności kształcenia ze strony prywatnych 
przedsiębiorstw oraz wymagania samych studentów – to podstawy doskonalenia programów stu-
diów wyższych i szerszego wykorzystania aktywnych technik przekazywania wiedzy. W przypad-
ku studiów na kierunku turystyka oferowanych przez Uniwersytet Łotewski autorzy programu 
zastosowali praktyczne, aktywizujące metody nauczania służące wzbogaceniu wiedzy i kompe-
tencji studentów, takie jak: badania naukowe, ankiety, obserwacja, work shadowing, monitorowa-
nie i ewidencja szlaków turystycznych, wywiady eksperckie, seminaria branżowe, dyskusje i wy-
wiady z przedstawicielami branży, wycieczki w teren, wizyty studyjne w �rmach i organizacjach 
sektora turystycznego, kolokwia, prezentacja wyników badań na seminariach i konferencjach, 
poszerzanie wiedzy na temat trwałego wzrostu oraz poznawanie dobrych praktyk i rozwiązań 
stosowanych w innych krajach. Wymienione działania wzmacniają szkolone umiejętności: plano-
wanie badań, zarządzanie badaniami, zbieranie i analiza danych, prezentacja, budowanie zespołu, 
współpraca, komunikacja interpersonalna, interakcja kulturowa, orientacja w obcym otoczeniu 
czy organizacja międzynarodowych imprez. Wiele spośród aktywnych metod nauczania stanowi 
komponenty opcjonalne i nie należy do obowiązkowej części programu studiów, toteż do obsłu-
gi takich form kształcenia i uprawiania nauki w ramach studiów na kierunku turystyka i trwały 
rozwój konieczne było ustanowienie Laboratorium Naukowego Turystyki i Trwałego Rozwoju. 
Taka odrębna jednostka umożliwia zaangażowanie zainteresowanych studentów różnych kierun-
ków i sprawną współpracę międzywydziałową.

Słowa kluczowe: turystyka, edukacja turystyczna, trwały rozwój, ilościowe metody badawcze, 
jakościowe metody badawcze


