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Abstract. This study investigates key venue attributes that influence choices made by couples plan-
ning their wedding banquets in Lagos State in Nigeria with a view to filling the current research gap
in the field of events management in an emerging economy. A quantitative research design was
employed, involving a structured questionnaire to gather data from 323 married couples at 37 event
centres in 20 local government areas in Lagos. The data were analysed using Partial Least Squares
Structural Equation Modelling. Four out of six tested hypotheses were supported. It was found that
seating capacity (H1), location/accessibility (H4), cost/affordability (H5), and power supply capac-
ity (H6) significantly influence couples’ choice of venue for a wedding banquet. The study offers
practical recommendations for event centre managers to enhance service delivery and competi-
tiveness. Additionally, it contributes to the broader literature on consumer behaviour and wedding
event planning, supporting the sustainable growth of Nigeria’s event industry.
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1. Introduction

Event hosting is considered a fundamental element of social life and a complex
social phenomenon (Moufakkir & Pernecky, 2014; Majebi & Anierobi, 2017; Ma-
jebi & Amalu, 2023). According to Quinn (2013), the awareness and usage of event
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centres for hosting events is rising. It is estimated that a billion events are held every
year, significantly impacting the global Genuine Progress Indicators (Gp1 (Silvers,
2008; Tassiopoulos, 2020). Globally, the business of event hosting contributed
about US$1.5 trillion to the global gross domestic product (Gpp) in 2017 (Oxford
Economics, 2019). In the United Kingdom, facilities that host events, known as
event centres in Nigeria, were worth £42.8 billion in 2016 (Baan, 2019). Accord-
ing to Lock (2021), the market of event centres in the United States was valued at
US$4.89 billion. On average, the sector of event centres supports 252,000 direct and
indirect jobs and contributed US$7.7 billion to South Africa’s Gpp in 2019 (South
Africa National Convention Bureau, 2020). At US$20 billion, event spending in
Nigeria is estimated to be among the most extravagant in the world (Ndiomewese,
2017), with venues frequently priced as much as ¥4 million. An average Nigerian
company or middle-class family is reported to spend over $15,000 per event (Ndi-
omewese, 2017). Lagos State alone reportedly hosted over 20,000 events monthly
in 2015, with annual earnings amounting to about US$300 million, according to
the Association of Professional Party Organisers and Events Centre Managers of
Nigeria (Ndiomewese, 2017). Even more revealing is the fact that venue rentals
take up about 50% of event costs (Price, 2021). It is therefore surprising how lit-
tle scholarly attention is paid to popular indices of venue bookings by customers
of event centres in Nigeria in contrast to the massive amount of research in this
domain undertaken in the United Kingdom (Baan, 2019); Sri Lanka (Bandara
& Gangananda, 2021); Hong Kong (Chan, 2010; Chloe & Siu-Hung, 2010; Lau
& Hui, 2010; Saayman, 2000); Kenya (Olanga et al., 2015); South Africa (Rogerson
& Wolfaardt, 2015; Baan, 2019), and Australia (Wells, 2007).

The importance of weddings for the sustainability of the event hosting busi-
ness cannot be overemphasised, especially in Lagos State. In this context, sustain-
ability refers to actions that allow event hosting companies have a positive impact
on people, and the society while making profits (Iwuh, 2012; Babatola & Ojatula,
2014; Simon, 2022; Bello, Ofodu & Bello, 2025). Sustainability of the event hosting
business depends on the efficacy of actions undertaken by event centre operators to
promote the quality environment (Inspirational Venues and Events, 2024); a bal-
anced economy (Iwuh, 2012; Babatola & Ojatula, 2014) and support the continuity
of human society/ social cohesion (Iwuh, 2012; Babatola & Ojatula, 2014) while
generating revenue (Simon, 2022).

Wedding receptions are usually held at events centres after the signing of
a marriage certificate by a government marriage registrar (Choi, 2002, as cited
by Lau & Hui, 2010; Baan, 2019). In other words, event centres play a key role in
wedding planning. According to a recent global survey of brides, couples spend
between US$12,343 and US$14,006 (i.e., 40% to 50%) of their wedding budget to
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hire a venue for their wedding reception (Price, 2021). In Nigeria, staging a wed-
ding reception in an event centre is quickly becoming an important component
of the Nigerian marriage ceremonial culture. According to an article published
in 2018,“Forbes reports that Nigerian elites spend an average of US$2 million on
their dream weddings” (Shaping the Events Industry, 2018). In Lagos State, de-
pending on the venue’s location, size and features, the price of renting a wedding
venue can range from US$1,000 to US$20,000 per day (Shaping the Events In-
dustry, 2018). The choice of a venue for a wedding banquet is therefore a complex
decision influenced by many factors, which must reflect the needs, preferences,
and personalities of the couple (Van der Wagen, 2005; Bowdin et al., 2023). The
recent proliferation of event centres and facilities for different events, especially
wedding banquets in Lagos State is a genuine response to the increasing demand
for professional event management services by prospective couples. Sustaining the
growth of the event hosting business in Nigeria and Lagos State requires an un-
derstanding of the needs of event centres’ customers, especially would-be married
couples, regarding venue attributes and how they impact their choice of a venue
for a wedding banquet. Such insights would enable event centres’ owners and
managers to develop and market their product offerings in order to best cater to
the needs of the market, while sustaining their revenue flow.

To the best of our knowledge, the literature on event management in emerging
countries, particularly in Nigeria, does not include empirical studies on couples’
behaviour with respect to choosing a venue for a wedding banquet. The following
study fills this gap by examining the links between six venue attributes (seating
capacity, overall venue maintenance, on-site accommodation, location/accessibil-
ity, cost/affordability, and power supply capacity) and choices made by Nigerian
couples who plan their wedding banquets in Lagos State.

2. Literature Review
2.1. The Concept of Venue Attributes

According to Van der Wagen (2005), venue attributes are the unique specifications
including the facility’s location, capacity, creative theme or image, availability, and
accessibility, all of which contribute to customers’ total experience. Callen and Hoy-
es (2000) defined venue attributes as a combination of services and designs such
as the facility’s convenience, cleanliness, lighting, decoration, audio equipment,
accommodation, and price, which are capable of attracting and meeting custom-
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ers needs. For Bello and Bello (2019), venue attributes are venue-related amenities
with aesthetic values used as the basis for banquet facility marketing and a focal
point for customers’ activities and spending. Venue attributes are also described
as human features and designated permanent amenities, which are controlled and
managed for the enjoyment, amusement, and entertainment of the visiting public
(Bello & Bello, 2017). According to Mazlina et al. (2015), venue attributes are fixed
and movable criteria that influence the selection of a banquet facility. In summary;,
venue attributes are a mixture of different elements that determine the quality and
the appealing nature of banquet facilities.

2.2. The Definition of Venue Choice

The choice of a venue for a wedding banquet consists in selecting a place from
among a set of uniquely identified facilities or features (Tromczynski, 2006; Le Fal-
her et al., 2015). The site is selected with the specific purpose of hosting a wedding
event (Olanga et al., 2015). The venue selection process involves a series of deci-
sions (Lau & Hui, 2010). The choice is made to satisfy a definite wedding reception
need or function taking into account a number of environmental variables (Pike,
2008; Saayman, 2006, Yoo & Zhao, 2010; Lau & Hui, 2010; Guan et al., 2015; Baan,
2019; Bandara & Gangananda, 2021).

2.3. Theoretical Underpinning: The Choice-sets Model

The choice-sets model has been widely employed in consumer research to explain
individuals’ decision-making process (Engel et al., 1990; Zeithaml & Bitner, 1996;
Jani et al., 2009). The model has been widely applied, mainly to travel and tourism
decisions, due to its simplicity, practical advantages, and theoretical soundness
(Gitelson & Kerstetter, 1995; Stewart & Stynes, 1995). It is often used to explain the
process of selecting a destination selection by couples (Sirakaya & Woodside, 2005;
Jani et al., 2009). It has recently been applied to study how prospecting couples
choose their banquet venues (Kim & Agrusa, 2005; Chen et al., 2008; Chloe & Siu-
Hung, 2010). The model is based on the assumption that couples evaluate different
venue-related and personal attributes before finally choosing a venue for a wedding
banquet (Callan & Hoyes, 2000; Lau & Hui, 2010; Guan et al., 2015). This model
was applied in the following study to explain the role played by venue-related at-
tributes in how couples in Lagos State select venues for their wedding banquet.
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3. Research on Venue Attributes and Hypothesis Development
3.1. Seating Capacity

The venue’s seating capacity refers to the amount of available space that can be
used to accommodate the guests (Callan & Hoyes, 2000; Wells, 2007). It is one of
the main attributes that are considered when choosing a venue for a wedding (Van
der Wagen, 2005; Wells, 2007; Lau & Hui, 2010; Tassiopoulos, 2005). In a study
of attributes considered by prospective brides in the Gauteng province of South
(Baan, 2019), the seating capacity was found to be the third most important factor.
Based on these studies, the authors put forward the first hypothesis of the study:

H1: There is a significant relationship between the venue’s seating capacity and
venue choices made by Nigerian couples in Lagos State.

3.2. The First Impression

The first impression of the venue has an important effect on the overall image of
a venue (Saayman, 2000; Chan, 2010). A study of selected attributes considered by
couples from Hong Kong when choosing a venue for wedding banquets revealed
that the facility’s first impression was the most important factor (Lau & Hui, 2010).
In a study investigating marketing strategies for the wedding business unit of Am-
ari Atrium Hotel in Bangkok, Suvagondha & Soparat (2008) reported that the
venue’s physical evidence was one of the most important factors in wedding venue
selection. In Baan’s 2019 study of (2019), the venue’s overall maintenance, up-keep
and cleanliness were found to be the most important determinant of choices made
by prospective brides. Therefore, the second hypothesis was formulated as follows

H2: There is a significant relationship between the venue’s first impression and
venue choices made by Nigerian couples in Lagos State.

3.3. On-site Accommodation

On-site accommodation is a collective term referring to the rooms where the cou-
ple and their guests stay overnight (Rogerson & Wolfaardt, 2015). According to
Adler and Chien (2004), to be competitive, wedding packages should include bridal
room facilities together with accommodation. Accommodation facilities at the
venue premises make a good impression on wedding guests (Comas & Moscardo,
2005). In a study of factors affecting the choice of a venue for different types of
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events, Callan and Hoyes (2000) found that wedding organisers consider on-site
accommodation to be crucial. This finding was confirmed by Baan (2019). These
results led to the formulation of a third hypothesis:

H3: There is a significant relationship between on-site accommodation and
venue choices made by Nigerian couples in Lagos State.

3.4. Location Accessibility

According to Callan & Hoyes (2000), a good location increases the venue’s attrac-
tiveness (Callan & Hoyes, 2000), making it convenient for the guests attending the
wedding. The authors studies determinants of venue selection for different types of
events and found that wedding organisers consider location accessibility to be the
deciding factor. Their finding were confirmed by Van der Wagen (2005) and Lau
and Hui (2010) and Baan (2019). A recent study by Bowdin et al. (2023) suggests
that the best wedding venue needs to be close to the main transportation network
and should be accessible within a short traveling time. Therefore, the following
hypothesis was put forward:

H4: There is a significant relationship between the venue’s location and venue
choices made by Nigerian couples in Lagos State.

3.5. Cost/Affordability

The affordability attribute depends on the overall cost of the venue rental, food
and beverages, the setting package, and equipment (Chloe & Siu-Hung, 2010; Lau
& Hui, 2010). Chu and Choi (2000) reported that the venue charge was an im-
portant consideration in choosing a place for a wedding banquet. Lockyer (2005)
reviewed several studies and found cost/affordability to be the most important
consideration in the selection of event centres. Callen and Hoyes (2000) investi-
gated the factors considered by event organisers when choosing unusual venues for
different types of events and found that the cost of the facility was the most main
determinant. This finding was confirmed by Lau and Hui (2010). Seebaluck et al.
(2015) examined the push and pull motives for the choice of Mauritius as a wed-
ding destination and found that reasonable costs of a wedding venue are a major
pull factor. Couples studied by Comas and Moscardo (2005) reported the price of
the venue to be one of their biggest considerations when deciding where to organise
their wedding banquet. Therefore, the following hypothesis was formulated:
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H5: There is a significant relationship between venue the cost of a venue and
venue choices made by Nigerian couples in Lagos State.

3.6. Power Supply Capacity

Power supply is a very important factor at a venue during an event. It is therefore
important to know the venue’s capacity to manage power supply so that power fail-
ures can be avoided during the event (Tasssiopoulos, 2005). During larger events,
an electrical technician should be present on site, in case additional power needs
need to be taken care of during the event (Shone & Parry, 2004). The venue must
be able to supply adequate lighting (Lin, 2011). The importance of this attribute
was confirmed by Callan & Hoyes (2000). These finding led to the formulation of
the last hypothesis:

Hé6: There is a significant relationship between the venue’s power supply capac-
ity and venue choices made by Nigerian couples in Lagos State.

3.7. Conceptual Framework
The following study assumes that the choice of a wedding banquet venue is de-
termined by six attributes shown in Figure 1. It is assumed that these attributes

are consciously or unconsciously considered by Nigerian couples when choosing
a venue for a wedding banquet in Lagos State.

Seating capacity Location accessibility

First impression % Venue choice Cost/affordability
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Figure 1. Venue attributes affecting the way Nigerian couplesin
Lagos State choose places for wedding banquets
Source: Authors
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4, Material and Methods
4.1. Research Design

This study employed a quantitative research design, whereby data to determine the
relationship between venue attributes and choices made by Nigerian couples when
planning a wedding in Lagos State were collected using a structured questionnaire.

4.2. The Questionnaire

The questionnaire was based on 42 items derived from Baan (2019), which were
reformulated into 24 items, relating to 5 venue attributes: the seating capacity
(4 items), on-site accommodation (7 items), location/accessibility (5 items), cost/
affordability (5 items), and power supply capacity (3 items). Moreover, a 6-item
hotel physical environment scale developed by Bello & Bello (2021) was modified
and used to measure the hotel’s overall impression. In addition, a 5-item hotel
choice scale used in Bello (2018) was adapted to measure venue choices made
by couples in Lagos State. Each of the 35 questionnaire items was measured on
a 5-point Likert scale ranging from (1) “Strongly disagree” to (5) “Strongly agree”

4.3. Study Population and Sample Size Techniques

The study population for this study consisted of couples that organised their wed-
ding reception in any of the 65 registered event centres located in the 20 Local Gov-
ernment Areas (LGA) in Lagos State (Registered Hospitality and Tourism Enterprise
in Lagos, 2021). To determine the exact sample size, the researchers selected 37
out of the 65 registered event centres through a systematic random sampling tech-
nique. The 65 registered event centres were consecutively assigned numbers from
1 to 65. The selection process consisted in automatically choosing the first event
centre on the list in each LGA and then every second one. Consequently, the study
focused on couples that had used the services of the 37 selected event centres for
their wedding, which constituted a population of an indefinite size. To determine
the exact sample size for the study, the authors applied the formula proposed by
Freneund and William (2009), and used in Bello (2022):

. (Z,,)°PQ _ (3.8416)(0.7)(0.3) _ 0.806746

e (0.0025) = —oo0025 %
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The researchers personally visited each of the 37 selected banquet centres and
obtained the emails and phone numbers of couples that had used their services
in the previous year (2023-2024). Using the contact information the researchers
reached out to potential respondents and asked to them to participate in the survey
until they collected a sample of 323 completed questionnaires.

4.4, Statistical Methods

The collected questionnaire data were analyzed using Partial Least Squares Struc-
tural Equation Modelling (pLs-SEM), which explores linear relationships between
multiple independent variables and single or multiple dependent variables (Hair
et al., 2014). The analysis was performed with the help of SmartPLS v4. Software.
The pLs-SEM relies on pre-specified networks of relationships between constructs
and their measures (Hair et al., 2014), which distinguishes it from the regular
regression approach.

4.5. Demographic Characteristics of the Respondents

The demographic profile of the 323 respondents, as summarised in Table 1, pro-
vides essential context for understanding preferences in wedding venue selection.

Table 1. Demographic characteristics of respondents

Variable | Number of respondents | % of the sample (n =323)
Sex

male 204 63.2
female 119 36.8
Current marital status

married 216 66.9
divorced 107 331
Religion

Christianity 44 13.6
Islam 232 71.8
other 47 14.6
Education

National diploma 116 359
Bachelor degree 99 30.7
Master degree 108 334

Source: Field Survey (2025)
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A majority of the sample were male (63.2%), suggesting that men may play
a prominent role in decision-making regarding event logistics and venue choice.
This gender distribution is relevant when evaluating how seating capacity and
first impressions influence venue selection, as these attributes may be prioritised
differently across genders.

Marital status data indicate that 66.9% of respondents were married, while
33.1% were divorced. This composition implies that most participants have direct
experience with wedding planning, making their responses particularly valuable
for assessing the relevance of attributes such as on-site accommodation and loca-
tion accessibility. The inclusion of divorced individuals also offers retrospective
insights into venue satisfaction and sustainability considerations.

Religious affiliation was predominantly Islamic (71.8%), followed by Christian-
ity (13.6%) and other beliefs (14.6%). This religious diversity is critical in evaluat-
ing venue sustainability, as cultural and religious practices significantly influence
requirements for seating arrangements, gender-sensitive spaces, and power supply
reliability. Venues that accommodate these needs are more likely to be perceived
as sustainable and inclusive.

Educational attainment among respondents was relatively balanced, with
35.9% holding a National Diploma, 30.7% a Bachelor’s degree, and 33.4% a Mas-
ter’s degree. This suggests a well-informed population capable of discerning ven-
ue attributes such as affordability, environmental aesthetics, and infrastructure
quality. Their educational background supports the validity of the hypotheses,
particularly those related to cost and power supply capacity, as these respond-
ents are likely to consider long-term value and operational efliciency in their
venue choices.

5. Results
5.1. Assessment of the Measurement Model

The hypothesized model of this study was evaluated for its construct reliability,
including convergent and discriminant validity using SmartPLS 4.0 (Hair et al.,
2014; Ringle et al., 2005). The evaluation involves examining factor loadings of all
items related to the study variables. Since 8 out of 35 items (i.e., SEC1, OVM1, OVM2,
OVM5, OSA1, OSA2, OSA5, 0SA6, and 0sA7) had factor loadings below the accept-
able threshold of 0.7 (Hair et al., 2014, 2017), they were removed from the initial
model, one item at a time, starting from the one with the lowest loading. After
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removing 8 items with low factor loadings, the final model yielded better results,
which means it fits well with the data, as shown in Figure 2.
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Figure 2. The hypothesized model with its factor loadings
Source: Field Survey (2025)

Table 2 shows values of the final hypothesised measurement indicators, such
as Cronbach’s alpha (a), composite reliability (Cr), and average variance extracted
(AVE), together with corresponding factor loadings of all the items in the study
variables, yielded a better result as presented in Table 2.

Table 2. Diagnostics of the measurement model

Latent Variable Items Loadings Cronbach’s a Conjpgs.lte AVE
Reliability

SEC2 0.881 0.700 0.874 0.698
SEC SEC3 0.773

SEC4 0.848

OVM 3 0.788 0.799 0.867 0.620

OVM 4 0.820
OvM

OVM 5 0.786

OVM 6 0.756

OSA3 0.882 0.766
OSA

OSA4 0.869
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Composite

Latent Variable Items Loadings Cronbach’sa Reliability AVE
LOA1 0.711 0.847 0.892 0.624
LOA2 0.877
LOA LOA3 0.868
LOA4 0.725
LOA5 0.753
COA1 0.772 0.824 0.875 0.584
COA2 0.757
COA COA3 0.753
COA4 0.810
COAS 0.727
PSC1 0.846 0.841 0.904 0.759
pPSC pPSC?2 0.900
PSC3 0.867
VEC1 0.779 0.852 0.894 0.628
VEC2 0.824
VC VEC3 0.788
VEC4 0.763
VEC5 0.806

Legend: SEC — Seating capacity, OVM — Overall impression, OSA — On-site accommodation,
LOA — Location accessibility, COA — Cost / affordability, PSC — Power supply capacity, VC — Venue choice
Source: Field Survey (2025)

As can be seen, factor loadings of the remaining 27 items were statistically
significant and exceeded the minimum acceptable threshold of 0.7 (Tabachnick
& Fidell, 2007). Values of avE, indicating the level of convergent validity of the
final model, exceeded the minimum acceptable threshold value of 0.5 (Hair et al.,
2014). In addition, the model was assessed for its internal consistency, as meas-
ured by Cronbach’s (a) and composite reliability (cr), which exceeded the required
threshold of 0.7 for each variable.

In addition, the external consistency of the data was assessed by measuring
discriminant validity of the final hypothesised model, as shown in Table 3.

As can be seen in Table 3, the square roots of the variables’ AvEs along the diago-
nal are higher than their correlations with other constructs, which is the require-
ment in the Fronell-Larcker criterion (Hair et al., 2014).
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Table 3. Discriminant validity of the variables

\';::iea”btle SEC oM 0SA LoA coa PSC Ve

SEC 0.698

OVM 0.666 0.620

OSA 0.074 0.060 0.766

LOA 0.614 0.071 0.075 0.624

COA 0.419 0.294 0.088 0.405 0.584

PSC 0.661 0.074 0.086 0.082 0.410 0.759

VC 0.070 0.065 0.089 0.062 0.454 0.076 0.628

Legend: SEC — Seating capacity, OVM — Overall impression, OSA — On-site accommodation,
LOA — Location accessibility, COA — Cost / affordability, PSC — Power supply capacity, VC — Venue choice

Source: Field Survey (2025)

5.2. Model Hypothesis Testing

The significance of the path coefficients is determined by p values of regression
coeflicients and their t-values, which are calculated using the bootstrap method
(Hair et al., 2014). As a rule of thumb the critical t-value of 1.96 (significance
level = 5%) for a two-tailed test is considered to be significant (Hair et al., 2014).
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Figure 3. Hypothesis testing of the structural relationship model
Source: Field Survey (2025)

As shown in Figure 3, of the six direct hypothesised relationships tested, four
proved to be supported (were found to be significant) while two were not supported.
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Table 4 shows that hypotheses that were supported have a t-value > 1.96, while
those rejected have a t-value < 1.96; hence, they show the effect of individual latent
constructs (venue attributes) on the dependent variable (venue choice).

Table 4. Summary of hypothesis testing results

S/N Path B (Std. Est) SE t-value Hypothesis f-square Effect size
1. SEC>VC 0.521 0.316 4.559 Supported 0.236 Medium
2. OVM - VC -0.128 0.041 0.742 Rejected 0.015 Small
3. OSA>VC -0.035 -0.028 0.672 Rejected 0.004 Small
4, LOA = VC 0.132 0.168 2438 Supported 0.022 Small
5. COA->VC 0.326 0.285 5.138 Supported 0.161 Small
6. PSC > VC 0.111 0.119 2.466 Supported 0.032 Small

*p <0.05, SE — standard error
Source: Field Survey (2025)

The study also shows that the combined R-squared value of all the constructs
explains 70.0% of variability in venue choice. The remaining 30.0% is due to other
factors and residuals.

5.3. Effect Size

Following Cohen’s (1988) guidelines, the size of the effect exerted by the inde-
pendent variable (a venue attribute on the dependent variable (venue choice) was
measured by f-square. In the study, relatively the strongest effect (medium) was ob-
served in the case of seating capacity (see Table 3/4). The remaining five independ-
ent variables (i.e., cost/affordability, location accessibility, on-site accommodation,
overall impression, and power supply capacity) on the dependent variable (venue
choice) were found to have a small effect size. We agree with Chin et al. (2003),
who argue that even the smallest {* value is worth considering because they can
affect the dependent variable in some way.

6. Discussion

The study was undertaken to test six hypotheses. Four of them were supported
and two were rejected.

The first hypothesis concerns the relationship between the venue’s seating ca-
pacity and venue choice. The results of SEM analysis suggest that it is positive and
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significant. This is in line with the findings reported by Baan (2019), who found that
the venue’s seating capacity was the third most important attribute considered by
prospective brides. Other studies, such as Comas and Moscardo (2005), and Wells
(2007) also confirm that seating capacity is one of the main attributes considered
when choosing a venue facility for a wedding event.

The second hypothesis describes the relationship between the overall impres-
sion of the venue’s physical environment and venue choice, which was not found
to be statistically significant. This finding differs from results published in previous
studies, which indicated that the venue’s physical environment was a key factor
helping couples to make a decision (Saayman, 2000; Suvagondha & Soparat, 2008;
Chan, 2010; Baan, 2019).

The third hypothesis refers to the effect of on-site accommodation on venue
choice, which was also not found to be statistically significant. This result, again,
contrasts with the findings of previous studies (Comas and Moscardo, 2005; Callen
and Hoyes, 2000; Baan, 2019).

The fourth hypothesis describes the effect of the venue’s location accessibility
on venue choice, which was found to be statistically significant. This result cor-
roborates the findings of previous studies (Lau and Hui, 2010; Baan, 2019).

The fifth hypothesis addresses the relationship between the venue’s cost/afford-
ability and choices made by prospective couples. The relationship was found to be
statistically significant, which is in line with the results of previous studies, which
confirm the importance of this attribute as the most or one of the most important
factors in venue choice (Lockyer, 2005, Callen and Hoyes, 2000; Lau and Hui, 2010;
Seebaluck et al., 2015).

The sixth hypothesis captures the relationship between power supply and venue
choice, which was also found to be statistically significant. This result is corrobo-
rated by the findings of Callan & Hoyes (2000) and Lin (2011), who emphasised
the importance of adequate lighting to enhance the guests’ well-being.

7. Conclusions and Recommendations
7.1. General Conclusions

The findings of this study confirm four venue attributes, namely seating capacity,
location accessibility, cost/affordability and power supply, have a statistically sig-
nificant effect on venue choice in Lagos State. These factors collectively shape the
decision-making process of event planners and couples, highlighting the impor-
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tance of venue attributes in the competitive event centre market. This means that
by improving these key attributes event centre operators can enhance customer
satisfaction and attract new customers. Consequently, stakeholders in the event
industry must strategically invest in infrastructure and service delivery to ensure
long-term sustainability and relevance in a dynamic urban environment.

7.2. Practical Recommendations

The key takeaway for managers and operators of events centres in Lagos State is
the importance of the venue’s seating capacity, which should be sufficient to meet
specific needs of different customers. This may increase demand for event venues,
and create more job opportunities for economic sustainability of the state. Moreo-
ver, it is recommended that the ministry of urban planning of Lagos State should
develop a master plan for siting new event centres that managers and operators
of such businesses would need to comply with in an effort to promote the state’s
long-term environmental sustainability. Steps should also be taken by local authori-
ties to encourage the creation of affordable and friendly tariff structure enabling
more customers to benefit from event spaces for local gatherings and celebrations.
This could stimulate and foster community engagement and social cohesion, and
ultimately social sustainability. Finally, efforts should also be made by event cen-
tre’s management to ensure undisrupted, environmentally friendly power supply
to ensure the high quality and reliability of event hosting service. The adoption
of eco-friendly practices such as efficient energy and power management reduce
environmental footprint generated by event centers, thus, promoting long-term
environmental sustainability.

7.3. Limitations and Future Research

While the study provides valuable insights into the factors influencing the way
couples choose wedding banquet venues in Lagos State, some limitations should
be acknowledged. First, the study was purely quantitative and relied exclusively
on questionnaire data, which may not fully capture emotional and cultural nu-
ances influencing venue selection. Additionally, the sample size of 323 respond-
ents from 37 event centers, though substantial, may not reflect the diversity of
preferences across Nigeria’s broader socio-economic and geographic spectrum.
Finally, the study focused on six venue attributes, ignoring emerging factors such
as the possibility of digital booking, sustainability practices, and aesthetic appeal,
which recent studies have identified as increasingly relevant in event planning
(Hagen, 2021).
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Therefore, future studies could adopt a mixed-method approach to explore
deeper psychological and experiential dimensions of venue choice. Expanding
the scope beyond Lagos State would enable comparative analysis across urban and
rural contexts, offering broader generalizability. Researchers may also investigate
the impact of digitalization and hybrid event models on consumer preferences,
as these have become prominent in the post-pandemic event industry (Hagen,
2021). Additionally, longitudinal research could assess how evolving trends, such
as eco-conscious venue design and smart infrastructure, affect the sustainability
and competitiveness of event centers in emerging economies.

CRediT Authorship Contribution Statement

Dr Mercy B. Bello contributed to the conceptualisation and methodology of the study, supervised the
research process, and prepared the original draft of the manuscript. Dr Enesi C. Majebi, correspond-
ing author, conducted the investigation, validated the findings, managed project administration,
and participated in the review and editing of the manuscript. Prof Yekinni O. Bello was responsible
for data curation, formal analysis, and visualisation, and contributed to the review and editing of
the manuscript.

Declaration of Competing Interest

The authors declare that there are no known competing financial interests or personal relationships
that could have appeared to influence the work reported in this paper.

References

Adler, H., & Chien, T.C. (2004). The wedding business: a method to boost food and beverage rev-
enues in hotels. Journal of Foodservice Business Research, 7(1), 117-125. https://doi.org/10.1300/
J369v07n01_08

Baan, D.V. (2019). Determining the attributes contributing to wedding venue selection. North West
University. https://repository.nwu.ac.za/server/api/core/bitstreams/4518c667-307c-443d-95cc-
a2486a23a68f/content

Bandara, A., & Gangananda, W. (2021). An empirical study on the venue attributes on customer
satisfaction of wedding banquets in Sri Lanka. International Journal of Engineering and Manage-
ment Research, 11(1), 1-5. https://doi.org/10.31033/ijemr.11.1.21

Babatola, O., & Ojatula, Y. (2014). Event Centres in Lagos State: Analysis of their Growth Trends and
Service Characteristics. Journal of Geographic Issues, 2(1), 118-140.

Bello, Y.O., Ofodu, A.J., & Bello, M.B. (2025). Sustainable global best practices and Nigeria tourism
economy: implication for the industry’s enhanced performance and growth. Scholar’s Digest
— Journal of Multidisciplinary Studies, 4(2), 27-37.

Bello, M.B. (2022). Assessment of the impact of job satisfaction on turnover intention and employees’
performance in the hotel industry in Lagos state. Ado Ekiti, Nigeria: A Ph.D. thesis submitted to
the College of Postgraduate Studies, Afe Babalola University, Ado Ekiti.


https://doi.org/10.1300/J369v07n01_08
https://doi.org/10.1300/J369v07n01_08
https://repository.nwu.ac.za/server/api/core/bitstreams/4518c667-307c-443d-95cc-a2486a23a68f/content
https://repository.nwu.ac.za/server/api/core/bitstreams/4518c667-307c-443d-95cc-a2486a23a68f/content
https://doi.org/10.31033/ijemr.11.1.21
https://ir.unilag.edu.ng/items/a2985e03-ff78-4c77-87a5-53053e1becd7
https://ir.unilag.edu.ng/items/a2985e03-ff78-4c77-87a5-53053e1becd7

18 Mercy B. Bello, Enesi C. Majebi, Yekinni O. Bello 2078

Bello, Y.O., & Bello, M.B. (2019). Destination attributes and domestic tourists’ choice of Obudu
Mountain Resort, Calabar. Ottoman. Journal of Tourism and Management Research, 4(3),
515-533. https://doi.org/10.26465/0jtmr.2018339525

Bello, Y.O. (2018). Hospitality and Tourism Economics. Grace Excellent Publishers.

Bello, Y.O., & Bello, M.B. (2017). Tourism Planning and Development in an Emerging Economy. Grace
Excellent Publishers.

Bello, Y., & Bello, M.B. (2021). Hotel attributes and customers’ choice behaviour: evidence from
Port Harcourt city, Nigeria. International Journal of Social Sciences and Education Research, 7(2),
181-193. https://doi.org/10.24289/ijsser.861886

Bowdin, G.A.J., Allen, J., Harris, R., Jago, L., O’Toole, W., & McDonnell, I. (2023). Events Manage-
ment. (4™ ed.). Routledge. https://doi.org/10.4324/9781003044963

Callan, R.J., & Hoyes, M.K. (2000). A preliminary assessment of the function and conference service
product at a UK stately home. Tourism Management, 21(6), 571-581. https://doi.org/10.1016/
S0261-5177(00)00003-0

Chan, L. (2010). Selection of hotels: Is the sustainability of a building more important than its aesthetic
appearance? Oregon State University. http://hdl.handle.net/1957/17628

Chen, C., Chung, Y., & Wang, W. (2008). Collaborative commerce in Taiwan’s bridal industry. Journal
of American Academy of Business, 13(1), 253-264.

Chin, W.W,, Marcolin, B.L., & Newsted, P.R. (2003). A partial least squares latent variable modelling
approach for measuring interaction effects: results from a Monte Carlo simulation study and an
electronic-mail emotion/adoption study. Information System Research, 14(2), 189-217. https://
doi.org/10.1287/isre.14.2.189.16018

Chloe, K.H.L., & Siu-Hung, H. (2010). Selection attributes of wedding banquet venues: An explora-
tory study of Hong Kong prospective wedding couples. International Journal of Hospitality Man-
agement, 29(1), 268-276. https://doi.org/10.1016/j.ijhm.2009.10.008

Chu, RK.S., & Choi, T. (2000). An importance-performance analysis of hotel selection factors in the
Hong Kong hotel industry: a comparison of business and leisure travellers. Tourism Management,
21(4), 363-377. https://doi.org/10.1016/S0261-5177(99)00070-9

Cohen, J. (1988). Statistical power analysis: A computer program. Routledge.

Comas, M., & Moscardo, G. (2005). Understanding associations and their conference decision-mak-
ing processes. Journal of Convention & Event Tourism, 7(3-4), 117-138. https://doi.org/10.1300/
J452v07n03_07

Engel, J.E, Blackwell, R.D., & Miniard, PW. (1990). Consumer Behaviour. Dryden Press.

Freneund, J.E., & William, EJ. (2009). Quick Statistics. Penguin.

Gitelson, R., & Kerstetter, D. (1995). The influence of friends and relatives in travel decision-making.
Journal of Travel and Tourism Marketing, 3(3), 59-68. https://doi.org/10.1300/J073v03n03_04

Guan, L., Luo, Y., & Tang, L.R . (2015). An exploratory study of decision makers for choosing wed-
ding banquet venues: push and pull motivations. International Journal of Tourism Cities, 1(2),
162-174. https://doi.org/10.1108/IJTC-08-2014-0011

Hagen, D. (2021). Sustainable event management: new perspectives for the meeting industry through
innovation and digitalisation? In Leal Filho, W., Krasnov, E.V.,, & Gaeva, D.V. (Eds.), Innova-
tions and traditions for sustainable development (pp. 259-275). Springer International
Publishing.

Hair, J.E. Jr., Hult, G.T.M., Ringle, C.M., & Sarstedt, M. (2017). A Primer on Partial Least Squares
Structural Equation Modelling (274 ed.). Sage Publications, Thousand Oaks.

Hair, J.F, Hult, G.T.M, Ringle, C.M, & Sarstedt, M. (2014). A primer on partial least squares structural
equation modelling (PLS-SEM). Sage.

Inspirational Venues and Events. (2024). How Sustainability is Shaping the Events Industry. https://
inspirationalvenues.com/2024/11/27/how-sustainability-is-shaping-the-events-industry/


https://doi.org/10.26465/ojtmr.2018339525
https://doi.org/10.24289/ijsser.861886
https://doi.org/10.4324/9781003044963
https://doi.org/10.1016/S0261-5177(00)00003-0
https://doi.org/10.1016/S0261-5177(00)00003-0
http://hdl.handle.net/1957/17628
https://doi.org/10.1287/isre.14.2.189.16018
https://doi.org/10.1287/isre.14.2.189.16018
https://doi.org/10.1016/j.ijhm.2009.10.008
https://doi.org/10.1016/S0261-5177(99)00070-9
https://doi.org/10.1300/J452v07n03_07
https://doi.org/10.1300/J452v07n03_07
https://doi.org/10.1300/J073v03n03_04
https://doi.org/10.1108/IJTC-08-2014-0011
https://link.springer.com/chapter/10.1007/978-3-030-78825-4_16
https://inspirationalvenues.com/2024/11/27/how-sustainability-is-shaping-the-events-industry/
https://inspirationalvenues.com/2024/11/27/how-sustainability-is-shaping-the-events-industry/

2078 Sustainability of Nigeria’s Event Centre Industry... 19

Iwuh, J. (2012). The Growth of Event Venues: Challenges for Events and Facility Management in
Nigeria. Journal of Theatre and Cultural Studies, 1(1), 118-140.

Jani, D., Jang, C., & Hwang, Y.H. (2009). Differential Effects of Tourism Resources on the Attractive-
ness of Destination Bundles. International Journal of Tourism Sciences, 9(1), 23-36. https://doi.
org/10.1080/15980634.2009.11434608

Kim, S.S., & Agrusa, J. (2005). The positioning of overseas honeymoon destinations. Annals of Tour-
ism Research, 32(4), 887-904. https://doi.org/10.1016/j.annals.2004.12.004

Lau, C., & Hui, S. (2010). Selection attributes of wedding banquet venues: an exploratory study of
Hong Kong prospective wedding couples. International Journal of Hospitality Management, 29(2),
268-276. https://doi.org/10.1016/j.ijhm.2009.10.008

Le Falher, G., Gionis, A., & Mathioudakis, M. (2015). Where is the Soho of Rome? Measures and
algorithms for finding similar neighbourhoods in cities. Helsinki, Finland: Aalto University. As-
sociation for the Advancement of Artificial Intelligence. https://www.aaai.org/ocs/index.php/
ICWSM/ICWSM15/paper/viewFile/10514/10506

Lin, C. (2011). Building an infrastructural design and facilities for the disabled. Abdul Rahman Uni-
versity Tunku, Faculty of Engineering and Science. http://eprints.utar.edu.my/353/1/QS-2011-
0901096-1.pdf

Lock, S. (2021). Statista. https://www.statista.com/statistics/1176483/party-and-event-planner-in-
dustry-market-size-us

Lockyer, T. (2005). The perceived importance of price as one hotel selection dimension. Tourism
Management, 26(4), 529-537. https://doi.org/10.1016/j.tourman.2004.03.009

Majebi, E.C., & Amalu, T.E. (2023). Cultural Tourism Development in Enugu State, Nigeria: Evidence
from the Pre and Post Covid — 19 Period. Journal of Archaeology and Tourism Research, 3(2),
1-16.

Majebi, E.C., & Anierobi, C. (2017). Towards Harnessing the Potentials of the Rivers State Arts and
Cultural Festival (cARNIRIV) for Tourism Development in Port Harcourt, Nigeria. Nigeria
Journal of Management Research, 11(2), 131-146.

Mahdzar, M., Shuib, A., Ramachandran, A. & Afandi, S. HM. (2015). The Role of Destination Attributes
and Memorable Tourism Experience in Understanding Tourist Revisit Intentions. American
Eurasian Journal of Agriculture and Environment Science, 32-39. http://doi.org/10.5829/
idosi.aejaes.2015.15.5.205

Moufakkir, O., & Pernecky, T. (2014). Ideological, social and cultural aspects of event. Cabi Interna-
tional.

Ndiomewese, 1. (2017). How Oga Venue is taking hold of the $20 billion events industry in Nigeria.
Techpoint Digest Africa. https://techpoint.africa/2017/05/01/ogavenue-nigerian-events-industry

Olanga, C., Gesage, B., & Murungi, C. (2015). Planning expertise, variables influencing performance
outcomes and management of wedding organisation firms in Nairobi County, Kenya. African
Journal of Tourism, Hospitality and Leisure Studies, 1(1), 1-28.

Oxford Economics. (2019). Economic impact of the us hotel industry. American Hotel and Lodging
Association Educational Foundation. https://s3.amazonaws.com/tourism-economics/craft/Case-
Studies-Docs/Economic-Impact-of-the-US-Hotel-Industry.pdf

Pike, S. (2008). Destination Marketing — An integrated marketing communication approach. Butter-
worth-Heinemann.

Price, S.L. (2021). Statista. Wedding budget to hire venue. https://www.statista.com/statistics/1176483/
party-and-event-planner-industry-market-size-us

Quinn, B. (2013). Key concepts in event management. SAGE.


https://www.researchgate.net/profile/John-Iwuh-2/publication/339943408_The_Growth_Event_Venues_Challenges_for_Events_and_Facility_Management_in_Nigeria/links/5e6e8cec458515e5557fad5c/The-Growth-Event-Venues-Challenges-for-Events-and-Facility-Management-in-Nigeria.pdf
https://www.researchgate.net/profile/John-Iwuh-2/publication/339943408_The_Growth_Event_Venues_Challenges_for_Events_and_Facility_Management_in_Nigeria/links/5e6e8cec458515e5557fad5c/The-Growth-Event-Venues-Challenges-for-Events-and-Facility-Management-in-Nigeria.pdf
https://www.researchgate.net/profile/John-Iwuh-2/publication/339943408_The_Growth_Event_Venues_Challenges_for_Events_and_Facility_Management_in_Nigeria/links/5e6e8cec458515e5557fad5c/The-Growth-Event-Venues-Challenges-for-Events-and-Facility-Management-in-Nigeria.pdf
https://www.researchgate.net/profile/John-Iwuh-2/publication/339943408_The_Growth_Event_Venues_Challenges_for_Events_and_Facility_Management_in_Nigeria/links/5e6e8cec458515e5557fad5c/The-Growth-Event-Venues-Challenges-for-Events-and-Facility-Management-in-Nigeria.pdf
https://doi.org/10.1080/15980634.2009.11434608
https://doi.org/10.1080/15980634.2009.11434608
https://doi.org/10.1016/j.annals.2004.12.004
https://doi.org/10.1016/j.ijhm.2009.10.008
https://www.aaai.org/ocs/index.php/ICWSM/ICWSM15/paper/viewFile/10514/10506
https://www.aaai.org/ocs/index.php/ICWSM/ICWSM15/paper/viewFile/10514/10506
http://eprints.utar.edu.my/353/1/QS-2011-0901096-1.pdf
http://eprints.utar.edu.my/353/1/QS-2011-0901096-1.pdf
https://www.statista.com/statistics/1176483/party-and-event-planner-industry-market-size-us
https://www.statista.com/statistics/1176483/party-and-event-planner-industry-market-size-us
https://doi.org/10.1016/j.tourman.2004.03.009
https://www.idosi.org/aejaes/jaes15(tesms)15/5.pdf 
https://www.idosi.org/aejaes/jaes15(tesms)15/5.pdf 
https://techpoint.africa/2017/05/01/ogavenue-nigerian-events-industry
https://s3.amazonaws.com/tourism-economics/craft/Case-Studies-Docs/Economic-Impact-of-the-US-Hotel-Industry.pdf
https://s3.amazonaws.com/tourism-economics/craft/Case-Studies-Docs/Economic-Impact-of-the-US-Hotel-Industry.pdf
https://www.statista.com/statistics/1176483/party-and-event-planner-industry-market-size-us
https://www.statista.com/statistics/1176483/party-and-event-planner-industry-market-size-us

20 Mercy B. Bello, Enesi C. Majebi, Yekinni O. Bello 2078

Registered Hospitality and Tourism Enterprise in Lagos. (2021). Lagos State Ministry of Tourism,
Arts and Culture.

Ringle, C.M., Wende, S., & Will, A. (2005). SmartPLS 2.0 (software). SmartPLS, Hamburg. www.
smartpls.de

Rogerson, .M., & Wolfaardt, Z. (2015). Wedding tourism in South Africa: an exploratory analysis.
African Journal of Hospitality, 4(2), 1-6.

Saayman, M. (2000). En route with tourism. 24 ed. Leisure Consultants and Publications. Saayman,

M. (2006). Marketing tourism: products and destination: getting back to basics. Leisure
Consultants and Publications.

Seebaluck, N.V,, Munhurrun, PR., Naidoo, P., & Rughoonauth, P. (2015). An analysis of the push and
pull motives for choosing Mauritius as the wedding destination. Procedia — Social and Behavioral
Sciences, 175, 201-209. https://doi.org/10.1016/j.sbspro.2015.01.1192

Shaping the Events Industry. (2018, 20 June). In This Day. https://www.thisdaylive.com/2018/06/20/
shaping-the-events-industry/

Shone, A., & Parry, B. (2004). Successful event management: a practical handbook. Thomson Learning.

Silvers, J. (2008). Risk management for meetings and events. Butterworth-Heinemann.

Simon, J. (2022). Sustainability Success. Sustainable Business Practices. https://sustainability-success.
com/sustainable-business-practices

Sirakaya, E., & Woodside, A. (2005). Building and testing theories of decision making by travelers.
Tourism Management, 26, 815-832. https://doi.org/10.1016/j.tourman.2004.05.004

South Africa National Convention Bureau. (2020). Event details worksheet. SANCB.

Stewart, S.I., & Stynes, D.J. (1995). Toward a dynamic model of complex tourism choices: the sea-
sonal home location decision. Journal of Travel & Tourism Marketing, 3(3), 69-88. https://doi.
org/10.1300/J073v03n03_05

Suvagondha, A., & Soparat, P. (2008). Creating marketing strategies for wedding business unit of the
Amari Atrium hotel. Mélardalen University. https://mdh.diva-portal.org/smash/record.jsf?pid=
diva2%3A121455&dswid=-6348

Tabachnick, B.G., & Fidell, L.S. (2007). Using multivariate statistics (5" ed.). Allyn and Bacon. https://
www.pearsonhighered.com/assets/preface/0/1/3/4/0134790545.pdf

Tassiopoulos, D. (2005). Event management: a professional and developmental approach (24 ed.). Juta.

Tassiopoulos, D. (2020). Event management: a developmental and managerial approach (3t4 ed.). Juta.

Shaping the events industry. (2025). Thisday Newspaper. https://www.thisdaylive.com/index.
php/2018/06/20/shaping-the-events-industry

Tromczynski, E.A. (2006). System, method and computer program product for managing meet-
ing planning operations. U.S. Patent Application 11/085,794. http://www.google.com/patents/
US20060010023

Van der Wagen, L. (2005). Event Management for Tourism, Cultural, Business and Sporting Events.
Pearson/Hospitality Press.

Wells, M. (2007). Planning your perfect wedding reception: the ultimate guide. Australia: eBook-
wholesaler.

Yoo, ].J., & Zhao, X. (2010). Revisiting determinants of convention participation decision making. Jour-
nal of Travel and Tourism Marketing, 27(1), 179-192. https://doi.org/10.1080/10548401003590369

Zeithaml, V.A., & Bitner, M.J. (1996). Service Marketing. McGraw-Hill.

Zréwnowazony rozwoj nigeryjskiej branzy eventowej: analiza
czynnikéw wptywajacych na wybér obiektu na przyjecie weselne

Streszczenie. Artykut opisuje badanie majace na celu analize kluczowych cech obiektu, jakimi kieru-
ja sie pary w stanie Lagos w Nigerii przy wyborze miejsca na przyjecie weselne. Autorzy chcieli w ten
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sposéb wypetnic istniejaca luke badawcza w dziedzinie zarzadzania wydarzeniami w kontekscie
gospodarki rozwijajacej sie. Na potrzeby badania ilosciowego przeprowadzono ankiete z udziatem
323 par matzenskich, ktore skorzystaty z ustug 37 agencji eventowych zarejestrowanych na terenie
20 jednostek samorzadu terytorialnego stanu Lagos. Zebrane dane poddano analizie za pomoca
modelowania rownan strukturalnych metoda czastkowych najmniejszych kwadratoéw (SEM-PLS). Na
podstawie uzyskanych wynikow modelowania potwierdzono cztery z szesciu wysunietych hipotez
badawczych, z ktorych wynika, ze liczba miejsc siedzacych (H1), potozenie i dostepnosc (H4), koszt
i przystepnosc cenowa (H5) oraz parametry instalacji elektrycznej lokalu (H6) znaczaco wptywaja na
wybor miejsca na przyjecie weselne. Autorzy przedstawiaja praktyczne rekomendacje dla menedze-
réw agencji eventowych, ktore moga usprawni¢ swiadczenie ustug i zwiekszy¢ ich konkurencyjnosc.
Ponadto badanie stanowi wktad do literatury dotyczacej zachowan konsumentow i planowania
imprez weselnych i wspiera zrbwnowazony rozwoj nigeryjskiej branzy eventowej.

Stowa kluczowe: cechy obiektu, wybor obiektu, stan Lagos, branza eventowa, PLS-SEM
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